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CREATING
THE CRISIS



INFLUENCER BRIEF

66

NatoC do kratkych scének ruzné situace, kdy té
Vodafone TV

v mobilu vytrhne z toho, co prave delas. A protoze je to
novy dil tveho oblibeneho serialu, tak v tu chvili vseho
nechas a jdes se divat.

Chceme humorne vyzneni a jasnou nadsazku, takze
iIdealne situace, kde se to vubec nehodi, jako napriklad
prvni rande.
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EXHIBITON

RUNNING FIRST DATE VVADL&'SNG FAMILY
DINNER




Our fault was that we've seen it In
the context.

But viewers don't...



We've realized that after first
comment and quite quickly deleted
the video, however...



THINGS ARE NOT
IN OUR CONTROL




PEACE TALKS
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Vodafone and the National Gallery have agreed
on a creative collaboration as part of the
settlement of their relationship.

The aim of the joint campaign is to increase the
number of visitors to the National Gallery, primarily

among young audience and build positive image
of both brands.
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We propose to create a hero
video (15-20"), three
collaborative social media posts
and activation together



X Same target group

X Similar tonality

X Similar actors

X Similar visual style to our campaign

X Opening a topic that's not yet been
brought to the attention

X Activation perfectly inline with the
topic
of attention



CREATING
THE CONCEPT




RELEVANCE!

People that don't visit galleries
feel like the art is not for them and
it's irrelevant for the topics they
deal with.
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Gen Z feels like they deal as a
generation with many issues for
the first time. Surprise surprise.
Artists already did deal with

those.
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X Gender identity / fluidity

X Sexual orientation

X ldentity crisis

* Mental health

X Sustainability / nature

* Gloomy future prospects
x War, Illness struck world



IDEA yloyk
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SVOU DOBU




EXAMPLES
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Zrzavy - Kleopatra
Sexualita a vlastni
identita

2023

’ Marakova - Vlastni
Glﬁﬁgﬁ%}g ,' 'ngak\?ft podobizna s otcem

Feminismus
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EXAMPLES yloyk
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PHASE 1

Hero video

Posted as
collaborative 1G

post

o

PHASE 2

\

Content

Trivia |G
stories of
Vodafone

PHASE 3

-

Activation

Contest
inside the NGP
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__CASTING



SCRIPT CZ ylopk

Dynamické vertikalni video se street vizualitou a naslednou pasazi v NGP. Na zacatku
uvidime loga obou znacek. Hraji v nem dva mladi lide, sledujeme jejich cestu do

galerie.

Kolaz mestskych zaberu po cesté. Nataceni se v odrazu ve skle. Prichod k
Veletrznimu palaci. Strih. Vchazime do galerie a kamera si postupné vybira tri dila.

Vyanimuje se titulek: Zrzavy resil otazku sexuality. Uz pred 67 lety.

Potom dalsi dilo a opét titulek: Gutfreund mentalni zdravi. Uz pred 111 lety.

A potom treti: Marakova resila feminismus. Uz pred 127 lety.

Finalni packshot: Predbehli svou dobu. Sledovat je muzete v Narodni galerii. Vodafone

Alternativni zneni: Umeni bylo vzdy napred. Objevte aktualni temata ve sbirce NGP.
Vodafone



MOODBOARD yloyk

Packshot with call
to action and
logos

Cut. Two
youngsters in the
reflection.

Dynamic collage
of city shots.

Cut. Entering Zooming in on the
Veletrzak. chosen artwork



TS
SHOOTING TIME
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‘ Vodafonecz €& Follow ! |

Umélci méli vzdy tu uzasnou vlastnost vidét...
!

.Ahead of Time 2 1luser @ﬂ

When did MaFakov deal with A Q O © &

| Issue of feminism?

Soutéz s NGP



Thank youuuuuu



